Advertising receptivity for media channels
Europe

2 66 66 69
63 62 56 60
53 52 54
48 50 47
39| | 37 41 38
321 B 30 - 35
25 28| B 27 24§ 24 28
12
I A HLF i
I A A O R R
-1 -2 4 E 8
-13|  -13]  -14, -14) 15
-27
— — — 7]
g ¢ ¢ % X g T £ § ¢ § & & & 2 4% 8 2 3z 2 & ¢
a o N 9] c %) G = o o g < 5 = (@] = bt S
= © (@] O c o = € Y c c n (&) 8 Q [o]
2 & = £ 2 o @ S a © S 7] ® s o
@ & S = A S O (S g e o o 2
o 8 o o o % n 0 o Q 5
o} a) z & = 2 w > Q o < o
0 3} = 2] @ 2 E
; 23 : 2 S 3 3
= o € = > =
o =
2 o
. Europe Marketers Consumers Q. How would you describe your attitude towards each of the following formats of advertising? Consumer base: exposed to advertising on channel.
Marketers Q. As a marketer, how would you describe your attitude towards each of the following formats of advertising? Base: Scale: Very positive, Somewhat © Kantar 2024 | 2

ICANTAR

. positive, Neutral, Somewhat negative, Very negative.
|| Belgium Consumers Ranked from highest to lowest net positive score (all positive minus all negative scores). Base: Europe sample
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